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Primary Children’s Medical Center
United Way of Northern Utah
Community Health Charities, Utah
United Way of Salt Lake

Community Health Charities of America
Community Shares of Utah
American Red Cross

Children’s Charities of America
Military Veterans & Public Serv. Orgs.
Health & Medical Research Charities
Global Impact

Christian Service Charities

Animal Charities of America
American Red Cross of Northern Utah
Ogden IRS Charities Foundation
Earth Share

Medical Research Charities

Huntsman Cancer Institute

United Way of Davis County

Catholic Community Services of Utah
CancerCure of America

Shriners Hospitals for Children
United Way of Mesa County

Humane Society of Utah
Conservation and Preservation Charities
America’s Charities

Make A Wish Foundation of Utah
American Cancer Society

Christian Charities, USA

KUED Public TV, Univ. of Utah
Disable American Veterans CS Trust
United Way of Central & Southern Utah
Human Care Charities of America

Pet Samaritan Fund

St. Jude Children’s Research Hospital
Habitat for Humanity/Northern Utah
American Diabetes Association

American Red Cross/Gr. Salt Lake Chpt.

Human Service Charities of America
Rocky Mountain Rescue Dogs
Heaven’s Gate Animal Sanctuary
Women, Children and Family SCA
Juvenile Diabetes Foundation Utah
Catholic Relief Services-USCCB
International Unaffiliated Organizations
Do Unto Others

Hospice of Northern Utah Foundation
The Nature Conservancy

Boy Scouts, Trapper Trails Council

$322,988
314,041
137,623
105,853

99,199
89,960
89,870
67,209
64,389
60,933
58,226
49,537
43,746
43,299
42,177
41,624
39,034
37,567
37,548
34,404
32,670
25,457
25,313
25,099
24,492
24,273
23,786
21.915
20,610
19,982
19,805
19,648
18.079
17,374
17,150
16,924
16,522
16,123
15,707
15,139
14,662
14,499
14,422
14,342
13,429
13,140
13,013
12,820
12,650
12,386



SLittov Frow the Chain

Last year a lot of people in need were helped by the tremendous generos-
ity of Federal employees in Utah and Western Colorado who contributed
$2,177,577 to the Combined Federal Campaign. This was an increase of
3% and is the highest amount contributed in the history of our campaign.
This accomplishment is even more spectacular considering the additional
support provided outside of our campaign to assist the many victims of
last year’s hurricanes.

Our campaign theme, “Where the Heart is...In Every One of Us” truly
reflected the attitude and generosity of our employees. The contribu-
tions primarily helped participating agencies in our local communities
that might otherwise not be able to provide the much needed services.
Misfortune can befall at any time and it could be someone close to us or
a member of our community and the generous contributions to support the CFC participating agencies helps
ensure that the needed support will be there when needed.

The 2006 CFC begins with an expanded area as we welcome the Federal employees in Eastern Idaho and West-
ern Wyoming to our campaign. There are a variety of agencies to support with your contributions including 14
local federations and 70 unaffiliated agencies. Please join me by giving what you can to help improve the lives
of others.

Thank you.

Jovw Heelud

CFC Chair and Field Director Submission Processing, Ogden IRS

Top T ow Ruasows U)&g{ T CTC Works S Well: WHY PEOPLE GIVE THROUGH THE CFC:

1. It’s your campaign. You decide who to help. * They have received help themselves.
2. The CFEC is like a department store for charities * They know someone who has been helped.
with over 1,800 to choose from. * They desire to help others less fortunate.
3. It’s guaranteed. Your fellow federal workers * CFC is such a convenient way to give.
screen each charity for accountability each year. * Their office/agency has a tradition of giving.
4. It can be customized to reflect YOUR values, * They feel good knowing their contribution is help
YOUR beliefs and YOUR concerns. ing.
5. It’s a very cost-effective way to give.
6. A small monthly contribution adds up WHY PEOPLE DON’T GIVE THROUGH THE CFC:
to a large annual gift.
7. Using the CFC, you can help fund many causes * They weren’t asked to give.
you believe in. * They dislike an agency in the CFC brochure.
8. You determine where your money goes by * They feel pressured.
designating your gift. * They feel they can’t afford to give.
9. It offers easy, convenient one-stop shopping. * They have heard “horror stories” about how a
10. You can say, “I gave at the office” with pride. few charities inappropriately handle their

funds and incorrectly assume all charities
do the same.



~Top 50 Gl Giw Aguin, Fon 2005

NUMBER OF EMPLOYEES-MORE THAN 300

Agency: Number of Employees: Total Gift:
1. Hill AFB 16,900 $1,076,490
2. IRS Ogden Service Center 6,097 $303,069
3. US Postal Service, Salt Lake City 2,010 $104,970
4. Utah National Guard/Utah Air National Guard 780 $47,169
5. VA Medical Center, SLC 1,200 $ 47,072
6. US Forest Service, Ogden 633 $ 43,845
7. Tooele Army Depot 440 $ 40,198
8. FAA Salt Lake City 550 $ 24,323
9. Deseret Chemical Depot 487 $ 20,264
10. 96th Army Reserve 350 $ 14,629

NUMBER OF EMPLOYEES-BETWEEN 101 AND 300

Agency: Number of Employees: Total Gift
1. US Courts/Bankruptcy 250 $ 25,902
2. Bur of Reclamation, SLC 183 $ 21,008
3. VA Regional Office, SLC 142 $ 14,785
4. BLM State Office, SLC 180 $ 12,945
5. Fishlake National Forest 170 $ 12,876
6. VA Medical Center, Grand Junction 353 $ 11,762
7. USPS Grand Junction 230 $ 11,230
8. USDA, Geospatial Services Tech Center 110 $ 11,180
9. Bureau of Reclamation, Provo 140 $ 10,247
10. National Park, SE Utah Group 150 $ 9,249.

NUMBER OF EMPLOYEES-BETWEEN 51 TO 100

Agency: Number of Employees: Total Gift:
1. Dept of Labor/ OSHA Salt Lake Tech Center 66 $ 17,033
2. US Attorney’s Office, SLC 85 $ 14,220
3. BLM Cedar City 82 $ 11,921
4. BLM Richfield Area 60 $ 6913
5. DCMA/SLC 75 $ 6,824
6. Aerial Photo Field Office 80 $ 5,792
7. Bureau of Reclamation, Grand Junction 56 $ 5,062
8. Collbran Job Corps 59 $ 3,054
9. USDA Agricultural Research, USU 51 $ 2,688
10. BLM Moab 75 $ 2,634



NUMBER OF EMPLOYEES-BETWEEN 21 TO 50

Agency: Number of Employees: Total Gift:
1. National Weather Service, SLC 45 $ 14,371
2. Social Security Salt Lake 25 $ 6454
3. Social Security Murray 27 $ 5,378
4. National Weather Service, Grand Junction 25 $ 4,110
5. BLM Craig Colorado 40 $ 3,006
6. Soc. Security, Hearings & Appeals, SLC 37 $ 2,894
7. BLM Craig Colorado 30 $ 2,282
8. FHA HUD 25 $ 2,531
9. BLM Monticello 25 $ 2,444
10.BLM Price 44 $ 2,240
NUMBER OF EMPLOYEES-UP TO 20
Agency: Number of Employees: Total Gift:

1. Western Area Power 18 $6,162

2. Social Security, Grand Junction 13 $5,120

3. NASA/Thiokol 12 $2,679

4. GSA Salt Lake City 20 $2,460
5. Small Business Administsrtion 13 $2.402
6. PMO/SSP 17 $2,096

7. Federal Highway Administration 19 $1,786

8. Dept of Energy Grand Junction 17 $1,898

9. AFROTC Univ of Utah 15 $1,658
10. Office of Thrift Supervision 6 $1,300

The mission of the Combined Federal
Campaign is to support and to promote
philanthropy through a program that is
employee-focused, cost-efficient and
effective, providing all federal employees
the opportunity to improve the quality of
life for all.

To contact us:

Utah/SW Region CFC Staff

Leo Jacobs, Director

2955 Harrison Blvd., Suite 201
Ogden UT 84403

(801) 399-5584, ext 104

FAX (801) 399-5599

E-Mail: lj@uwnu.org

Local Website: www.utahcfc.org or
www.utah-co-ida-wycfc.org
National OPM Website: www.opm.gov/cfc



