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Best Overall Campaign
Nomination Form
Nominator’s Name: _________________________________          Date: _______________

Contact info: ​​​​​​​​​​​​​​​​​​_______________________________________________________________

Organization (as name should appear on award) ___________________________________          
Agency Head & Title:  ___________________________________          

Campaign Coordinator: ___________________________________          
Number of Employees:  ________

Final Dollar Results: $_______________  Participation: _______%

Percent of Increase over 2010:  _______% 2010Participation _______%
Please describe what this agency did to incorporate each of the following "model" campaign components into their program.  Feel free to include photos, examples of promotional materials, etc.  Use as much as space as necessary. Be specific about what was done to achieve great results.
Bad example: “Officer Jones was highly supportive of the campaign throughout.”

Good example: Officer Jones took the following action to support the campaign.

-Publicly endorsed the CFC and told a personal story of how his family was impacted by a CFC charity at our kickoff event.

-Asked senior management for weekly briefings and CFC updates

-Sent an all-employee memo encouraging participation

-Signed a personal thank-you card distributed to employees 

1.  Top Management Support 

_____________________________________________________________________

 _____________________________________________________________________

 _____________________________________________________________________

 _____________________________________________________________________

 _____________________________________________________________________

2.  Agency Goal Setting 

 _____________________________________________________________________

 _____________________________________________________________________

 _____________________________________________________________________

_____________________________________________________________________

_____________________________________________________________________

3. Trained Key Workers and Volunteers
 _____________________________________________________________________

 _____________________________________________________________________

 _____________________________________________________________________

 _____________________________________________________________________

 _____________________________________________________________________

_____________________________________________________________________

4. How was 100% contact achieved? (Describe methods, briefings, etc.)
 _____________________________________________________________________

 _____________________________________________________________________

 _____________________________________________________________________

 _____________________________________________________________________

 _____________________________________________________________________

5.  Campaign Publicity, Education & Fun

 _____________________________________________________________________

 _____________________________________________________________________

 _____________________________________________________________________

 _____________________________________________________________________

 _____________________________________________________________________

_____________________________________________________________________

_____________________________________________________________________

_____________________________________________________________________

_____________________________________________________________________

_____________________________________________________________________

_____________________________________________________________________

_____________________________________________________________________

_____________________________________________________________________

_____________________________________________________________________

_____________________________________________________________________

6.  Final Thank-You Program

 _____________________________________________________________________

 _____________________________________________________________________

 _____________________________________________________________________

_____________________________________________________________________

_____________________________________________________________________

_____________________________________________________________________

_____________________________________________________________________

_____________________________________________________________________
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